











Special Report: Social Media Adoption and Success

Success with Social Media Participation to Date

70% said that success with social media is very or somewhat important to their organization.
Only 9% are very satisfied with their success with social media so far, indicating that many have
yet to see their efforts pay off to a significant degree.
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Satisfaction with Social Media Success
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Reasons for Not Participating in Social Media

Respondents who do not participate in social media reported that the primary reasons are lack of
time / resources, lack of need, and lack of understanding / expertise.
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Timing for Participation in Social Media

39% of these non-users of social media indicated their organization will begin participating in social
media in the next 12 months. Most of the remainder are unsure when they will begin, but have not
ruled it out entirely.
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Accepting Online Donations
91% of respondents said their organization accepts online donations.
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Respondent Demographics

Organization Type
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Human and Social Services 24%
Health and Hospitals

Higher Education

Arts, Culture, and Humanities

Independent / Charter / Private (K-12) Schools
Environmental and Conservation

Faith-Based

Animal Welfare

Foundations

United Way

Other
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Oragnization’s Annual Operating Budget
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Respondent Job Function/ Title
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Development Director / Manager 63%
Executive Management (C-Level)
Administrative

Program Director / Manager

Other

80

100




Sage Nonprofit Solutions
12301 Research Blvd.
Building IV, Suite 350

Austin, TX 78759

866-831-0615
www.sagenonprofit.com

Sage North America is part of The Sage Group plc, a leading global supplier of business
management software and services. At Sage, we live and breathe business every day. We are
passionate about helping our customers achieve their ambitions. Our range of business software
and services is continually evolving as we innovate to answer our customers’ needs. Our solutions
support accounting, operations, customer relationship management, human resources, time
tracking, merchant services, and the specialized needs of the construction, distribution, healthcare,
manufacturing, nonprofit, and real estate industries. Sage North America employs more than 5,000
people and supports nearly 2.9 million small and medium-size business customers. The Sage
Group plc, formed in 1981, was floated on the London Stock Exchange in 1989 and now employs
14,800 people and supports 5.7 million customers worldwide.
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